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The First Scalable Direct-to-Consumer Sake Model in the U.S.
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Premium Sake Distribution Platform
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Direct Access to the U.S. Luxury Market
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ROJ EN® Simple & Scalable Model

Pioneering Distribution Model in the U.S
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This model represents a new approach to sake distribution.
It creates direct and continuous access to high-end consumers through curated residential experiences.

This type of structured experience-to-purchase system has not yet been established at scale in the U.S.
First mover advantage in the premium sake market.
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Curated premium Japanese lifestyle experience (Food x Sake)
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Traditional Model = Low Control / High Competition
New Model = Direct Access / Recurring Revenue
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Traditional Model WEETIL

« Restaurant competition KAIZEN - LR NS UFRF
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 Direct access to luxury residences
» Ongoing customer relationships
« Scalable distribution channel
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Business Flow

« Curated sake tasting
event
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« Seamless online purchase

* Repeat customer
engagement
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How It Works

Event

!
Resident Code
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Online Purchase
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Repeat
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Why Miho Nobusawa
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* Direct access to luxury residential communities
» Strong network in Los Angeles

* Proven ability to connect Japanese brands with U.S. market
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Exclusive access to luxury residential communities in
Los Angeles
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Customer Access System COUNT 7%,

» Residence-specific purchase code (e.g. 5% benefit) $ 2 O 4 2
» Easy access for all residents OFF

« Continuous purchasing beyond events \A\>/ rojen$200ff %
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Why Now
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* Premium sake demand is growing in the U.S.
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« High-end consumers seek cultural experiences

 No established direct channel exists
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Revenue Structure YYYNEWW

- Highly efficient, low commission structure (10-15%)

- Significantly more efficient than traditional distribution channels
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New Sales Positioning

« Miho Nobusawa account =
Direct premium distribution channel

 Not a seller
— A market creator
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Clean Beauty. Drink Clean.

Highly praised by Miho Nobusawa, a 46-year-old iconic
Japanese beauty expert and founder of a legendary organic
skincare company in Tokyo since 2005.

The only sugar-free vodka for a cleaner lifestyle.

Did you know?

One of the biggest factors that accelerates aging is sugar.
That’s why more people are choosing

Clean Drinking.

it’s

lsugar-free

Wigluten-free

“natural springwater from NY
Zno additives.

17459 cal per serving.

----- - The purest American vodka on the market.
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Why This Model Works

* Direct access to high-net-worth customers
* No competition with restaurants

» Long-term customer relationships

» Scalable across cities
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Market Opportunity

« Los Angeles is one of the largest premium alcohol markets in the U.S.

« High-income consumers actively seek premium and cultural experiences.
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Expansion Vision

« Los Angeles — Nationwide
« Luxury residences
« Cultural events

» Direct-to-consumer system
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Opportunity for Sake Brands

 Direct access to premium U.S. customers
« Stable recurring sales channel
« Strong brand positioning
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This Iis not just an opportunity.

This is the first-mover position in a new market.
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ROJEN USA will lead this new premium sake distribution model in the United States.
Let’s build the future of sake together.
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Miho Nobusawa
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