ROJEN'

Pioneering Distribution Model in the U.S.
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Luxury Japanese Cultural Experience for Montecito Residents @
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A curated Japanese lifestyle experience designed to bring
exclusive, high-quality food, culture, and hospitality directly into
the Montecito community.
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ROJEN'

Why Miho Nobusawa

 Direct access to luxury residential communities

» Strong network in Los Angeles

* Proven ability to connect Japanese brands with U.S. market ' ' t
" ERLSTUORANDEET VR

-Dﬂyﬁwxfm*vhv—ﬁ
- BREDRRZDLCERE




ROJEN"

Founder’s Vision

Based on over 10 years of living in luxury residences in Los Angeles,

Miho Nobusawa has developed a deep understanding of resident lifestyle,
preferences, and expectations.

She has frequently been asked about premium Japanese restaurants, lifestyle
choices, and wellness routines — leading to the creation of this program.
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ROJEN'

Value Proposition

Bringing authentic Japanese culinary culture into everyday life

» Access to truly high-quality Japanese food rarely available through delivery
* Introduction of authentic Japanese food culture and education
« Curated recommendations beyond typical dining experiences
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Curated premium Japanese lifestyle experience (Food x Sake)



ROJEN'

Program Overview
Exclusive experiences for Montecito residents

« Premium sake tasting events (poolside / amenities)
« Japanese cultural events curated specifically for the residence
 Private chef & restaurant collaboration experiences
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ROJEN'

How It Works

Event

!
Resident Code

l

Online Purchase

l
Repeat




ROJEN'

Curated Delivery Experience

Private curated delivery service

» Bento and meals prepared by well-known chefs and restaurants
 Delivered exclusively for Montecito residents
 Bringing restaurant-level experiences into the home

B¥AlFaL—2arvT Ny —
BBV IT - LALTUISEBBHLER
- EVT Y MIRBETOER
LRALSYOA YT EEETER




ROJEN'

Luxury Differentiation 1
£ 71k

A concierge-style experience within the residence

This program introduces a level of service typically found in luxury hotels,
now brought directly into residential living.
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ROJEN'

Luxury Differentiation 2
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From generic wellness flyers and
luxury services
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ROJEN"

Resident Benefits
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Benefits for Montecito

* Increased resident satisfaction
« Unique luxury positioning EUTY FADIMIE
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ROJEN'

Living at Montecito means access to experiences and
products others simply cannot reach.
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- Access to exclusive, hard-to-find premium Japanese brands B I e
before the market
 Discover curated selections from top chefs, renowned " 1&‘ &

restaurants, and premium sake producers
« Special residence-only pricing (e.g. exclusive discounts)
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ROJEN'

Why Now
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* Premium sake demand is growing in the U.S.
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« High-end consumers seek cultural experiences

 No established direct channel exists
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ROJEN"
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New Sales Positioning

« Miho Nobusawa account =
Direct premium distribution channel

 Not a seller
— A market creator
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Clean Beauty. Drink Clean.

Highly praised by Miho Nobusawa, a 46-year-old iconic
Japanese beauty expert and founder of a legendary organic
skincare company in Tokyo since 2005.

The only sugar-free vodka for a cleaner lifestyle.

Did you know?

One of the biggest factors that accelerates aging is sugar.
That’s why more people are choosing

Clean Drinking.

it’s

lsugar-free

Wigluten-free

“natural springwater from NY
Zno additives.

17459 cal per serving.

----- - The purest American vodka on the market.



ROJEN"
Why This Model Works

* Direct access to high-net-worth customers
* No competition with restaurants

» Long-term customer relationships

» Scalable across cities
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ROJEN'

Expansion Vision

« Los Angeles — Nationwide
« Luxury residences
« Cultural events

» Direct-to-consumer system
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ROJEN"
Partnership Value

* Direct access to premium U.S. customers
« Stable recurring sales channel
« Strong brand positioning
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ROJEN'

We would be honored to introduce this exclusive experience to
Montecito and create something truly unique together.
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Miho Nobusawa
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